AViTell

Agency for sustainable Mediterranean
cities and territories

Cooperation projects across Europe
and the Mediterranean area

Training about territorial
development and urban planning

Knowledge sharing and capitalisation



Our cluster of projects
about behaviour change & tourism sustainability

2 Erasmus+ projects to share 1 COSME project to test
knowledge & raise awareness behavioural tactics with SMEs
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Our cluster of projects
about behaviour change & tourism sustainability

Check out our webinar series:
https://behavioursmart-tourism.com/webinars/
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Our cluster of projects
about behaviour change & tourism sustainability

Check out our webinar series:
https://behavioursmart-tourism.com/webinars/
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Our cluster of projects
about behaviour change & tourism sustainability

Check out our webinar series:
https://behavioursmart-tourism.com/webinars/
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Our cluster of projects
about behaviour change & tourism sustainability

Join our LinkedIn group!
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https://www.linkedin.com/groups/12681483/

Our cluster of projects
about behaviour change & tourism sustainability

Follow our projects’ pages!

EIRST | TO-BETTER “+ L]
= MILE | TOURISM- %
FIRST S="FALN TN HFIRSTMILE

Nudge My Tour | BeST First Mile Project

Two Erasmus+ projects building & sharing knowledge about behavioural sciences applied to tourism First Mile to better tourism.
sustainability Non-profit Organizations - 36 followers
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AViTell

Agency for sustainable Mediterranean
cities and territories

Thank you!

Giulia DAVID
g.david@avitem.org
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https://www.linkedin.com/in/giulia-david/

