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Social Media and Visitor Management in 

Berchtesgaden National Park

Carolin.scheiter@npv-bgd.bayern.de
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Hotspot: 

Lake Königssee
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Influencer Y. Pferrer and the „Natural Infinity Pool“
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Consequences:

camping 

littering 

campfires 

drones 

noise 

excrements

…
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In 2019

3,5 km new dirt tracks

in the protective area

– long way off the

official trails

And the situation

went even worse…
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New Signs 
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Park-Rangers in the field
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Social Media – Campaign 

(FAQs) 
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Rules in Berchtesgaden 

National Park 
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Social Media – Campaign 

(Clips) 
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Social Media-Campaign

STOP GEOTAGGING – SAVE NATURE



12

Videoconference with Influencer/Youtuber “The Franklin”
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“Natural Infinity Pools”
Restricted Area since 31th June 2021

 Statutory regulation 

(“Vegetation Refuge”)

 Integration of Stakeholders

 2 new Park-Rangers 

(only for law enforcement)

 Adaption of Rangers’ 

working hours (shift work)

 Barriers and new signs

 Increasing fines 

 (Social) Media campaigns



14

Visitor management  current actions  

• Media support (TV, newspapers, magazines, social media)

• Trail-concept / consistent signs

• Cooperation with local tourism board (!)

• Digital route planning software (e.g. OSM, komoot, outdooractive)

• “Mobile Information Booths” und “Info 2 go”

• More presence and visibility of Rangers in the field

• Automatic Counting Systems in the field

• National Park-App (adding features – „geo-targeting“ (possibly…)

• From 2022: visitor management in Winter 

(ski-mountaineering and  snowshoe-hiking: 

Surveillance presence, new flyers, mobile teams in the field)


