The Future of Alpine Tourism — Concentration
on a few areas or bed nights, even in the most remote valleys



The Alps as the "the Heart of Europe”
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TOURISM IN THE ALPS - Facts & Figures

375.5 million paid overnight stays

16.3 % of all overnight stays in the EU-27

Source: different statistical offices, EUROSTAT
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TOURISM IN THE ALPS - Facts & Figures

Nachtigungsstarkste Alpenregionen

Rhone-Alpes

Tirol

Sudtirol

Alpes-Maritimes (PACA)
Salzburg

Deutsche Alpen

Alpen Veneto

Alpen Lombardia
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Wallis
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Alpen Friuli-Venezia-Giulia

Source: MCI Tourismus
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TOURISM IN THE ALPS - Facts & Figures

Saisonale Verteilung der Alpenregionen

Veneto
Kdrnten
Bayern
Piemonte
Trentino
Siidtirol
Lombardia

Rhone-Alpes B Winter

Steiernmark ® Sommer
PACA

Wallis
Graubiinden
Vorarlberg
Salzburg

Tirol

Source: MCI Tourismus
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Challenges and Chances




The Alps — promising answers to global trends

small

cool

Source: David Bosshart, theALPS Innsbruck, 13.09.2010
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Challenges for Tourism in the Alps

— Stronger Competition

— new tourist destinations in Central Europe and overseas
— strong diversification of source markets
— price transparency in the internet

— Changes Travel Behaviour

— short-term holiday decision-making and bookings

— guests come more often but stay for shorter periods of time

— guests are becoming increasingly older

— the guests' demands increase — multi-optional guest behaviour

— individualization — individual holiday packages — dynamic packaging

— societal change from fun to meaning

— increasing significance of sustainability aspects in holiday decision-making

— Accessibility & Mobility
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Life Cycle in Alpine Tourism

Source: MCI Tourismus
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the ALPS &

® ® o tourism expert days

theALPS —the new lobbying event for alpine tourism

theALPS —"Summit & Symposium" — from "Prologue 2010":

opinion exchange among experts, scientists and top politicians.
-> signing of the "Innsbruck Manifesto" of cooperation in alpine
tourism on 13.09.2010

theALPS —"A New Way of Trading" — from 2011.:

an innovative trend exchange, a new form of trading tourist offers
(presented at the "Prologue 2010").

theALPS — "Best Experiences & Award" — from 2011:

presents the best and most innovative tourism projects in the Alps, and
makes them an experience through "theALPS —Award”.
(presented at the "Prologue 2010").
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Tourism in More Remote Alpine Areas
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Traffic in the Alpine Area
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Source: Alpine Convention (2007): Report on the State of the ALPS — Transport and Mobility in the Alps
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Migration balance: an indicator of a region's
attractiveness as a living environment and
business area - in Tirol

Wanderungssalden 1981 bis 2006
nach Planungsverbdnden

Wanderungssalden 1961 bis 1981
nach Planungsverbénden

Wanderungssalden in den
Jahren 1981 bis 2006

Wanderungssalden in den
Jahren 1961 bis 1981

B > 30% bis 47% I - 30% bis 42%
B > 20% bis 30% I - 20% bis 30%
[0 > 10% bis 20% [ > 10% bis 20%
[] >0%bis10% I [ ] »>0%bis10%
e i [0 > -10% bis 0% < . i [ > -10% bis 0%
o e tiris B 9% bis -10% 4 o it oy, riri B -19% bis -10%

Regional policy is successful, if people stay. Tourisms plays a mayor role in
this respect.

Source: Government of Tirol/Regional Planning
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Tl
The Tyrolean Way - Strategy for Tourism in Tiro

2008 - 2012
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Commitment to combine living environment and
recreational areas

Starke Spitzen-
(Destinations-)Marken Unternehmertum
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Commitment to tourism in the entire country

Tourismusverbédnde in Tirol




Many thanks for your attention!

Dr. Michael Brandl
michael.brandl@tirolwerbung.at // +43.512.5320-220
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